


Globally, borders are being 
replaced with connections

600M users worldwide



-21% 

+52% 

Source: ComScore Global Y/Y  change Jan 2010 - Jan 
2011
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The transition is happening rapidly



65.4% daily

Active users log in
(daily)

Daily

5 Hrs 33 
minutes

Average minutes per user 
(monthly)

21 Sessions

Average sessions per user
(monthly)

Source: Nielsen Net ratings October 2010 & Facebook Internal Data, Worldwide, October 
2010

Over 32m Active users in the UK & 
Ireland



The web is
built around 
people

Businesses are
built around 
people

Organising
around people 
Achieves 
results



Industries are transforming by organizing 
around people
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Marketplace Ads

• Auction-based pricing

• Drive actions

• Off-site clicks

• Transactions

• Game installs

• E-commerce sales

• Kick-start fan base

• Ad formats

• Event

• Like

• Standard

1

2

3

4



Basic

Interests
Music, Movies, Books, Apps, 

Pages, Websites

Targets based on user info

Work and Education

Friends

Age, gender, geography, 

relationship, language



• Single ad on the Facebook 
Home Page

• Guaranteed first impressions

• Massive reach 

• Multiple ad formats:

• Video

• Poll

• Event

Premium Ads



Sponsored Stories



Sponsored Stories
A new product to drive word of mouth at scale

Value for users: 

Recommendations from trusted friends are the best kind.

Value for businesses:  

Word of mouth marketing  at scale.



Page Likes
‣ Sponsored Stories are generated when a person likes your 

Page 

‣ Stories appear in the News Feed and right-hand column with 
ads



Check-in Deals
A new way to get customers, spread the word and build loyalty.



Sony VAIO:

- OBJECTIVE: Increase fan base in Latin America and drive 
engagement with app centred contest

• App called “Sense Me” allowed users to create playlists based on 
their mood. Partnered with Sony Music

• Users had to share playlist for others to vote on creating social 
engagement

• Premium & marketplace w/strong call to action

• Outcome

- 173k fans versus goal of 95k

- 229k users voted on 11k playlists

- 432k page views as a result of the campaign

- Users spent avg of 7 minutes on VAIO page  v’s goal of 
5m


