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advertising should accompany consumers

ωDisplay

ωPerformance-based 
networks

V1: CLICKS

ωDisplay

ωPixel the web

ωContextual & 
behavioral targeting

V2: 
BEHAVIOURS ωDisplay

ωSocial

ωMobile

ωSharing ecosystem & 
social targeting

V3: SOCIAL 
SCIENCE

Legacy Ad Networks are followingééBUTé.

é.Advertising needs to accompany & lead  digital 

consumers



state of the digital consumer

SOCIAL:Connecting w/ 
those you care about  -
sharing content BUT 
protecting identity & 

personality

MOBILE:
Smartphone 
adoption ς

Connecting w/ 
the world around 

you

OPEN:Media is 
decentralised ς
ά²ŀƭƭŜŘ DŀǊŘŜƴǎέ 
is relatively small 

as % of 
consumption



RadiumOne target segments were 68% more engaged than 

the agency goals, resulting in a 25% lower cost per action
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WHY ?



ShareGraphÊ







social network

platforms

web usage

blog

platforms

social sharing

applications

& widgets

Status

updates

URL

shorteners

photo

sharing

websites

R1 Social

Platform

é.shared Connections ?

Commenting on Blogs

Posting a status update 

Followingé

Sharing Photos

Copying & Pasting articles



ShareGraph is Intelligent

Å ShareGraphÊ represents real, 

actionable connections

Å ShareGraphÊ leverages all user 

activities across the entire internet 

and is not limited to social graphs

Å ShareGraphÊ edge has interest 

and commercial intent associated 

with the connection

Å ShareGraphÊ scores the strength 

of connection between users 

based on the type, frequency and 

recency of sharing



ShareGraph: 

Closest Connections
Look -a-like : Retargeting

Shared 
interactions

Implied 
Demo/Soci
o graphics

Social 
Transaction 

data

Real-time 
Optimised

Relevance 
Score

Behavioural
attributes

Static Pool

Standard 
Tracking

Attribution 
modeling

ShareGraph: ôEdgesõ

ôCompound Advertisingõ



putting it to Work

Supply Demand

1. Export Social Data
2. Understand & CategoriseSegments
3. Bid on Users
4. Serve Ad Impression all in < 100MS

User
(RTB)

User is the new supply -

proprietary RTB

Innovative Execution 

delivering improved results

Proprietary Social Data



Innovation
Case Studies



turning Ad -Space into Social Space

V Creates real-time data source for client

V Allows users to share/email custom

messages across all social platforms

V Shared ads has yielded 28% additional

conversions for an Auto Manufacturer*

*see Case Study
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CTR: Total Campaign Impressions = 10m

Clicks

Likes

Shares

ôLikesõ directly increase CTR on campaigns (as more users are segmented )

ôSharesõ provide free earned media resulting in more viral clicks and 

conversions for advertiser

attained greater Site Engagement,

leading to a lower Cost per Lead



Two platforms, two very different advertising solutions but with one goal:

IMPROVE YOUR CLIENTõS ROI

ω400+ Social Publishers

ωReward based advertising

ωUnduplicated audience

ωMobile & Web channels

ωShare & Like Button

ωInstall wall for Apps (CPI)

ωBrandbar in Social (CPA)

ωView through Video (CPV)

ωShare data

ωSocial Interactions

ωWeb usage / Interest

ωPublisher insights

ωHigh Quality content 
publishers

ωComScore top 500

ωCSV compliant

R1 DISPLAY SHAREGRAPH

R1 SOCIALINNOVATION



Storyboard Part 1:   RadiumOne Social 

òEntertwo terms to

compare and

push òBing&

Decideófor Turbo
Points.ó



òCompare & Decide on Gift Ideas with 

BINGon Facebookó

Storyboard Part 2:   RadiumOne Display: retarget Social Users 


