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advertising should accompany consumers
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state of the digital consumer
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WHY ?

Engagement Index Cost Per Action

m Goalm RadiumOne m Goalm RadiumOne

RadiumOne target segments were 68% more engaged than

the agency goals, resulting in a 25% lower cost per action
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THE GEOSOCIAL UNIVERSE
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¢ .shared Connections 7
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ShareGraph isIntelligent

ShareGraphE represents real,
actionable connections

ShareGraphE | ever ages Oﬁ%e r
activities across the entire internet

and is not limited to social graphs .
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p utting it to Work

Proprietary Social Data

\ 4

. Export Social Data
_User . Understand &Categorisesegments | Demand

'(RTB\f . Bid on Users
. Serve Ad Impression all in < 100MS

User is the new supply - Innovative Execution
proprietary RTB delivering improved results
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Innovation

Case Studies




turning Ad -Space into Social Space

> Learn more

f
[l aver for important detads

Mouse over on ‘Like’

Share This Ad

nFacebook
[ Twitter
&3 igg

'-3 Delicious
nMvSpace
B Linkedin

E]StumbleUpon

24 Google

[ FriendFeed
=Ning
nTumblr

] Evernote

V Creates real-time data source for client

V Allows users to share/email custom
messages across all social platforms

V Shared ads has yielded 28% additional
conversions for an Auto Manufacturer*

Your friend has shared an ad with you!

Click it!

*see Case Study




attained greater Site Engagement,
leadingto a lower Cost per Lead
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CTR: Total Campaign Impressions = 10m
0 L i ldieectly increase CTR on campaigns (as more users are segmented

0 S h a previde free earned media resulting in more viral clicks and
conversions for advertiser
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esults powered by connections

Two platforms, two very different advertising solutions but with one

| MPROVE YOURR@L I

KwHigh Quiality content

publishers
wComScore top 500
wWCSV compliant

-

-

wShare & Like Button
wlinstall wall for Apps (CPI)
wBrandbar in Social (CPA)
wView through Video (CPV)

-

goal:

ENTOS

7 0400+ Social Publishers
wReward based advertising
wUnduplicated audience
wMobile & Web channels

\

wShare data

wSocial Interactions
wWeb usage / Interest
wPublisher insights
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Stoyboard Part1:  RadiumOne Social
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now

YOUR CURRENT OBJECTIVES VIEW ALL

Meet Shuk-Yee PetDepotStore.com x

1. Find the "Tracking Down Your Ride" job m
2. Click "Have You Heard Anything?" = Petoepotstore
. . T L

Cyber Monday Extended!
Last day for 25% off
Storewide! Use coupon Code
blackfriday2010 at Checkout
on all pet supplies.

e Like

Bing - Compare, Share, Decide

Raising Hope

CUASSIC SPECIAL
CHALLENGES

The hit comedy you should
< be watching! Join the fun
\‘ Vixo Level: 2 Team Size: 1 tonight at 9p only on KTVU
Channel 2. "Like” to show
your love for RAISING HOPE!

Win money and gain experience! CHALLENGE! ) Like

The 1st True Game  x
on FB




Storyboard Part2. - RadiumOne Display: retarget Social Users

oCompare & Decide on
BINGon Facebookod




