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Big data…is coming

Esteban Kolsky, thinkJar



The Challenges

Multiple languages

High signal-to-noise ratio 

and SPAM

Who do I interact with?

What and how to contribute?

Billions of conversations

Unstructured & dispersed data



The other big challenge



The Opportunities

Strategic 

 Insight – competitive
industry
customer

 Sentiment analysis

 Influencer identification

 Channel identification

 Activity audit

Tactical

 Lead generation

 Customer service

 Public relations

 Crisis management

 Feedback

 Real-time response/engagement



http://www.sysomos.com/products/overview/sysomos-map
http://www.sysomos.com/products/overview/heartbeat


Where is content on your brand being created
and who is consuming it?

 Site
 Vertical
 Geography
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What are people REALLY saying 
about your brand?



Product Feedback
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Not-So-Obvious Product Feedback



Keyword Classification



Crisis Management

Get early notifications with alerts. Track the discussions and 
sentiment in real-time across sources, geographies and 
demographics.



Understanding issues 
BEFORE 
they become mainstream 
news stories



GAP Logo Announcement



GAP Logo Announcement



Facebook Page Central



Sentiment Analysis





Dell Customer Service



Sustained post-crisis conversations are more positive

Sentiment Analysis



How big is 

BIG?



Benchmarking



Competitive Volume



Who Do I Talk To?



• Inlink count
• Diggs
• Delicious bookmarks
• Posting frequency
• Number of comments
• Retweets
• Followers
• Reach 
• Number of tweets
• RSS feed circulation
• Fanpage activity

Authority



Start with your top fans and followers





Summary

 There is a lot of data on the social web and this will increase. It can seem 
overwhelming.

 Business benefits can be gained from understanding the data and employing 
a social strategy.

 Need professional tools to help manipulate the data.

 What does ROI mean to your company?

 Start now. This is not going away.



Thank you.

Roy Jacques
Director of Sales- UK, Marketwire & Sysomos

rjacques@marketwire.com
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